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About the Conference

AAHCM is the professional home for providers serving the
Home- based Medical Care Community. Don’t miss this

opportunity to connect and get connected!

The American Academy of Home Care Medicine (AAHCM) serves nearly 1,000
physicians, advanced practice professionals, social workers, related professionals, and
agencies across the country committed to improving the care of patients in the home.
AAHCM operates on the vision of providing high-quality care in the home with dignity
to all those in need and works tirelessly to make this goal a reality.

2025 Prospectus

The 2025 AAHCM Annual Conference, will be held in
New Orleans, LA, October 16-18, with pre-conference
sessions, October 16. More than 500 interdisciplinary
leaders in Home-Based Medical Care are expected to
attend, providing you an unmatched opportunity to
demonstrate how your products and services will
help them better care for their patients. This event
will be even bigger and more immersive than ever,
with ample opportunities for attendee engagement
and networking.
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About Our Attendees

GEOGRAPHIC REAGH

Reach a nationwide audience.

AAHCM 2024 Attendee Data

24%

g Nt 21% Y Northeast
Midwest = i

23%
Southeast

ATTENDEES AGROSS THE SPEGTRUM

Decision makers, influencers,
and clinical users come together.




Become a Sponsor

As a valued member of our industry, we believe that your presence at the AAHCM Annual Meeting will
greatly benefit both you and the attendees. Our event attracts a diverse range of professionals and
decision-makers, providing you with a unique platform to increase brand visibility, forge new partnerships
and generate leads. Don't miss out on this opportunity to gain a competitive edge in the industry. Secure
your spot as an exhibitor or sponsor today to take advantage of early bird discounts and secure your
preferred booth location.

MARKET
-@" REACH ‘W
NETWORKING
BRAND
ViSIBLTV

:@: 209
HOR
milNal

N

L NICHE

GENERATION

()

FACE-TO-FACE

CONFERENCE

%5

MARKET

U 1 RESEARCH

INDUSTRY

Maximize your brand exposure through sponsorship
opportunities, we have options that will meet your goals!

¢ Recruiter package

¢ First time exhibitor bundle

Let’s discuss your ideas!
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portunities

Maximize your exposure to potential
customers by choosing a high
visibility sponsorship

Diamond Level $40,000

This sponsorship offers maximum exposure and involvement with AAHCM.
Offered on a first come, first served basis.

-2025 Corporate Sponsorship Membership
-Priority exhibit location Two (2) exhibit
spaces (10 x 10)
Two (2) complimentary Annual Meeting
registrations, including access to all
sessions and networking events
Two (2) complimentary exhibitor
registrations, with access to networking
events
‘Invitation to VIP Reception with AAHCM
-Company logo with link and description on
Annual Meeting sponsors webpage and
conference app
-‘Premier logo placement on event signage in
lobby
-Pre- and post-attendee contact list (name,
credentials, title, and company)
‘Insertion of one (1) sustainable swag
promotional item in attendee registration
bag.

» Mobile App Notifications (2)

Opportunity to send two (2) emails to
attendees, one (1)before the event and one (1)
following the event—Email content is subject
to AAHCM approval. Email dates must be
reserved no less than two (2) weeks prior to
the send date. Email content must be
provided no less than one (1) week prior to the
send date.
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Platinum Level $20,000

“10% Discount 2025 Corporate ‘Opportunity to send two (2) emails to
Sponsorship Membership attendees, one (1)before the event and one (1)
-One (1) exhibit space (10 x 10) following the event—Email content is subject to
‘Two (2) complimentary exhibitor AAHCM approval. Email dates must be
registrations, with access to networking reserved no less than two (2) weeks prior to the
events send date. Email content must be provided no
‘Invitation to VIP Reception with AAHCM less than one (1) week prior to the send date.

‘Company logo with link and description on
Annual Meeting sponsors webpage and
conference app

-‘Logo on event signage in lobby

-Pre- and post-attendee contact list (name,
credentials, title, and company)

‘Insertion of one (1) sustainable swag
promotional item in attendee registration
bag

Mobile App Notifications (1)
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Gold Level $15,000

-One (1) exhibit space (10 x 10)

Two (2) complimentary exhibitor
registrations, with access to networking
events

‘Invitation to VIP Reception with AAHCM
-Company logo with link and description on
Annual Meeting sponsors webpage and
conference app

‘Logo on event signage in lobby

‘Pre- and post-attendee contact list (name,
credentials, title, and company)

‘Insertion of one (1) sustainable swag
promotional item in attendee registration
bag

-Opportunity to send two (2) emails to
attendees, one (1)before the event and one
(1) following the event—Email content is
subject to AAHCM approval. Email dates
must be reserved no less than two (2)
weeks prior to the send date. Email content
must be provided no less than one (1)
week prior to the send date.

Mobile App Notifications (1)

orship Opportunities

v

Silver Level $10,000

-One (1) exhibit space (10 x 10)

-Two (2) complimentary exhibitor
registrations, with access to networking
events

‘Invitation to VIP Reception with AAHCM
‘Company logo with link and description on
Annual Meeting sponsors webpage and
conference app

‘Logo on event signage in lobby

-Pre- and post-attendee contact list (name,
credentials, title, and company)
-Opportunity to send two (2) emails to
attendees, one (1)before the event and one
(1) following the event—Email content is
subject to AAHCM approval. Email dates
must be reserved no less than two (2)
weeks prior to the send date. Email content
must be provided no less than one (1)
week prior to the send date.
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Bronze Level $5,500

-One (1) exhibit space (10 x 10)

‘Two (2) complimentary exhibitor
registrations, with access to networking
events

‘Company logo with link and description on
Annual Meeting sponsors webpage and
conference app

-‘Logo on event signage in lobby

‘Pre- and post-attendee contact list (name,
credentials, title, and company)
-Opportunity to send one (1) email to
attendees following the event—Email
content is subject to AAHCM approval.
Email dates must be reserved no less than
two (2) weeks prior to the send date. Email
content must be provided no less than one
(1) week prior to the send date.
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Exhibitor $3,500

One (1) exhibit space (10 x 10)
Two (2) complimentary exhibitor
registrations, including access to
networking events

Pre- and post-attendee contact list

When you exhibit with us at the AAHCM
Annual Meeting, we bring the attendees
directly to you for dedicated exhibit hours
and special events:

Meet face-to-face with leaders in home
care medicine. Connect with attendees

during networking time and welcome

reception in the exhibit hall. Gain insight
into home-centered care from special-
interest discussions during breakfast and
lunch hours.
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nsorship Opportunities

Sponsorship opportunities without
exhibiting add an additional $2,000

&? Welcome Reception $10,000

This premier event sponsorship will include multiple announcements and signage
opportunities. We look forward to customizing this package for you, so don’t delay
and book it today.

President’s Reception $8,000

This event is by invitation only as will be an opportunity to get your company in
front of the decision-makers. Multiple announcements and signage opportunities
are offered with this sponsorship. We are also willing to customize this package, so
contact us if you are interested.

We offer different reception opportunities to showcase your company via signage
and announcements that reach target markets (ex: HaH Reception, ...

Sponsor a coffee break for your colleagues! Everyone wants coffee and
snacks to re- charge during the conference.

Have your logo, booth location and any other message you want to share with attendees on their
hotel key card. This sponsorship includes two cards per hotel room at the Conference Hotel

Power-up with the branded cell phone charging stations. These stations will be positioned throughout
the convention center and will feature your logo and message.
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Branded Items (Exclusive)

Branded Tote Bag $7,500

Features sponsor logo and AAHCM logo on the official meeting bag. Price includes cost
of bag.

Bag Inserts $1,500

Insert a one-page promotional piece into the conference bag. Sponsor is
responsible for production of 600 pieces. AAHCM must approve piece.

Photo Booth $3,750

Make your brand synonymous with the fun and education of the Annual
Meeting by sponsoring the attendee photo booth! Your logo will appear in
attendee’s keepsakes —and their social media feeds.

Lanyard $5,000

The conference lanyard will be co-branded for the conference and your company!

Interested in a Custom Package or
Supporting AAHCM in Another Way?
We can create a sponsorship
package for you!
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2025 Exhibitor and Sponsor Terms and Conditions

1. APPLICATION AND ELIGIBILITY. Application for exhibit booth space and/or sponsorship provided by AAHCM (hereinafter “the Academy”), must contain the information as requested, and be executed by
an individual who has authority to act for the a Elicant. This exhibition is designed for the display and demonstration of products and services relating to home care medicine and those individuals
attending the Academy's 2025 Annual Meeting. The Academy shall determine the eligibility of any company, product, or service. The Academy may reject the application of any company whose display of
?oods or services is not compatible, in the sole opinion of the Academy, with the educational character and objectives of the exhibition. In the event an application is not accepted, any paid space rental
ees or deposits will be returned. This contract is binding upon receipt and acknowledgment by the Academy. Acknowledgment constitutes one or more of the following: Academy confirmation letter or e-
mail message, shared conference information to exhibitor, receipt of exhibit kit or information.

2. PAYMENT DATES. No booths or sponsorship will be guaranteed until the Academy receives full payment of the total booth/sponsorship fee, along with a signed contract. If full payment is not received

within 30 days, the Academy will have the right to resell the assigned booth and or sponsorship space. The exhibitor/sponsor expressly understands and agrees that all amounts paid hereunder will be

applied first to any outstanding obligations due to the Academy by the exhibitor/sponsor, and then to the amounts due in accordance with this paragraph hereof, that any resulting arrearages must be

gald \nlitRin Ehe time limits specified herein, and that the Academy will have the right to cancel this agreement if the exhibitor/sponsor is or becomes in arrears with respect to any outstanding obligation
ue the Academy.

3. CANCELLATION OF EXHIBIT SPACE OR SPONSORSHIP. Cancellation Policy: If the exhibitor/sponsor notifies the Academy in writing of their intent to cancel the contract after acceptance but prior to
June 1, 2025, a full refund of monies, minus a $500 administrative fee, will ge made. If the Academy receives a written request for cancellation of contract after June 1, 2025, the exhibitor/sponsor will be
liable for fifty percent (50%) of the full price of said exhibitor's booth space or sponsorship. No refunds will be made after August 1, 2025. In the event of cancellation by an exhibitor/sponsor at no time
can the cancellation fee be considered a donation or be recognized as support of AAHCM. If for any cause beyond the control of the Academy—such as, but not limited to, the destruction of the event
venue by an act of God, the public enemy, authority of the law, or other force majeure—the Academy is unable to comply with the terms of this contract and deliver space allotted hereunder, this contract
shall be considered terminated and any payments made hereunder by the exhibitor/sponsor shall be refunded, less expenses incurred by the Academy to the date of the termination allocable to the
exhibitor/sponsor after proration thereof among all exhibitors/ sponsors.

4. ASSIGNMENT OF BOOTH SPACE. Space will be assigned according to the date contract and payment are received, the availability of the requested area, amount of space requested, special needs, and
compatibility of the exhibitor's products with the Academy’s aims and purposes. Highest level sponsors will have priority when space is assigned. The Academy reserves the right to assign space other
than the choice requested, if necessary, and the right to rearrange the floor plan and/or relocate any exhibit.

5. CONDUCT OF EXHIBITS. The advertisement or display of goods or services other than those manufactured, distributed, or sold by the exhibitor in the reqular course of business and identified in this
contract is prohibited. An exhibitor may not assign, sublet, or apportion all or any part of the contracted booth space, nor may an exhibitor permit the display, promotion, sales, or marketing of non-
exhibitor products or services. Interviews, demonstrations, and distribution of literature or samples must be made within the booth area assigned to the exhibitor. All sales activities must be compliant
with the FDA and 0IG. Canvassing or distributing of advertising outside the exhibitor's own booth will not be permitted. There is no restriction on selling in common networking sEaces provided that sales
transactions may be conducted only within the exhibitor's own booth. Exhibitors are responsible to the Internal Revenue Service for the collection and submission of the applicable state and local sales
taxes for sales which occur on the exhibit platform. The Academy reserves the right to restrict the operation of, or evict completely, any exhibit which, in the sole opinion of the Academy, detracts from
the general character of the exhibition as a whole. This applies to displays, literature, advertising novelties, souvenirs, conduct of persons, etc.

6. BOOTH SETUP AND REMOVAL. All exhibits must be set up by the communicated time and not be remaved until the close of the exhibit hall, as communicated, without prior approval.

7. ADDITIONAL EXHIBITOR SERVICES. There will be an official convention decorator for exhibitor services at this event. The Academy will send out information of these servicesiJrior to the conference.
The decorator will provide additional decorating, furniture, signs, cleaning, electrical, audiovisual service, drayage, and labor. Exhibitors will contract directly with the decorator for these additional
services.

8. HOSPITALITY AND ENTERTAINMENT. Hospitality suites or events sponsored by the exhibitors must be approved by the Academy in writing. No entertainment may be scheduled to conflict with the
Academy's program hours, activity hours, or exhibit hours. Please contact info@aachm.org to request meeting or entertainment space.

9. EXHIBIT STAFF REGISTRATION. Prior to September 15, 2025 registration of two (2) per paid booth will be complimentary, provided that re%istrations are received by the Academy before September 15,
2025. There will be a $150 charge for the re?istration of each additional booth representative who exceeds the 2-per-booth allotment. After September 15, 2025, an additional $50 service fee will be
incurred for the following: A. Registration of each representative B. Each name change C. Each lost badge or name substitution. Each exhibitor who registered in advance will have a printed exhibitor
badge available at the exhibitor registration area at the hotel. This badge will entitle registered exhibitors admission to the exhibit area, and invited networking activities. Exhibitors must wear badges at
all times—including during setup times, exhibit hours, and dismantling—in order to enter the exhibit area. Exhibitor staff, temporary help, and setup personnel must wear exhibitor badges or other badges
designated by the Academy or the Official Contractor. Exhibitor badges do not give admission to other conference functions, nor are they transferable.

10. UNACCEPTABLE EXHIBITS. The exhibitor agrees not to use any displays that the Academy determines, in its absolute discretion, will unreasonably endanger the person or property of the attendees or
of the exhibitors, are in bad taste, are liable to discredit or subject the Academy to criticism or legal liability, are inconsistent with the stated purposes of the Academy and the interest or welfare of its
members, are inimical to the property rights of the Academy, or violate the booth regulations or any other provision of this contract. In the event the Academy determines at any time that ang exhibit may
or does violate this contract and the exhibitor is unable or unwilling to cure or correct such violation, the Academe/ may terminate this agreement immediately and forbid erection of the exhibit or may
remave or cause the exhibit to be removed at the exhibitor's expense, and the exhibitor hereby waives anY claim for refund of the exhibit booth or other damages arising out of such termination and/or
exhibit removal. Any exhibitor who is uncertain as to whether an exhibit is in compliance with all applicable regulations and requirements should contact the Academy.

11. FDA REGULATIONS. Exhibitors shall comply with all applicable U.S. Food and Drug Administration (FDA) regulations, including, without limitation, FDA restrictions on the promotion of investigational and
pre-approved drugs and devices and the FDA prohibition on promoting approved drugs and devices for unapproved uses. Anz product not FDA-approved for a particular use or not commercially available
in the U.S. may be exhibited only if accompanied by easily visible signs indicating the status of the product. Exhibitors shall have available in their exhibit space a PDF letter from the FDA that describes
the allowable use of any drug or device exhibited.

12. AMERICANS WITH DISABILITIES ACT. The exhibitor shall ensure that its booth and its promotional materials and activities comply with the Americans with Disabilities Act so as to allow persons with
disabilities equal access to goods and services.

13. INDEMNIFICATION. The exhibitor agrees that it is responsible for the defense and payment of any and all claims, demands, and suits on account of any alleged injuries, death, or other loss by
individuals, or damage to property or other loss, to any party occurrinF in the exhibit facility or elsewhere because of the acts or omissions of the exhibitor, its employees or agents, licensees, guests or
contractors. The exhibitor agrees to defend, indemnify and hold harmless the Academ?/, the exhibit platform, and their respective owners, managers, officers or directors, agents, employees, independent
contractors, subsidiaries, and affiliates (collectively “Indemnitees”), from any and all claims, actions, causes of action, demands or liabilities of whatsoever kind and nature including judgments, interest,
attorneys' fees, and all other costs, fees, expenses, and charges which any Indemnitee, its officers, directors, employees, and agents, and each of them, may incur arising out of the negligence, gross
negligence or willful or wanton misconduct of the exhibitor, its officers, directors, employees, agents, contractors, or any other person or organization hired by the exhibitor. The term of this section shall
survive the termination or expiration of this contract.

14. FAILURE TO HAVE EXHIBIT BOOTH SET UP. Any exhibit space not completed by 7:00 pm Thursday, October 17, 2025 shall be forfeited by the exhibitor, and space may be resold, reassigned, or used by
the Academy without refund unless a request for delayed occupancy has received prior approval by the Academy in writing.

15. ADVERTISING MATERIAL. The Academy reserves the right to request the review and approval of any souvenirs distributed during the convention. Except as otherwise provided, the Academy will not
endorse, support, or be liable for the claims made by the exhibitors as ta the qualities or merits of their products or services, and no advertising or mention will indicate, claim, or suggest such
endorsement or support. All handouts must be distributed within the exhibit booths.

16. PHOTOGRAPHY. The Academy occasionally has photographs of exhibitors and their booth personnel taken during the exhibition and uses such photographs in its promotional materials. By virtue of the
exhibitor's participation in the exhibition, the exhibitor, on behalf of its booth personnel, automatically agrees to the usage of its booth personnel's likeness in such materials with no remuneration to an
exhibitor or to its booth personnel.

17. MISCELLANEOUS. The Academy shall have the sole authority to interpret and enforce all terms and conditions governing exhibitors/sponsors and this exhibition. Any and all matters not specifically
covered herein are subject to decision by the Academy. These terms and conditions may be amended at any time by the Academy upon written notice to all exhibitors/sponsors. The exhibitor/sEnnsor
eﬁ(prljasslyda rees to be bound by the terms and conditions set forth herein and by any amendments thereto adopted by the Academy from time to time. This contract shall be interpreted under the laws of
the United States

18. LIMITATION OF LIABILITY. IN NO EVENT SHALL Academy, EXHIBIT PLATFORM, AND THEIR RESPECTIVE OWNERS, MANAGERS, OFFICERS OR DIRECTORS, AGENTS, EMPLOYEES, INDEPENDENT CONTRACTORS,
SUBSIDIARIES AND AFFILIATES (COLLECTIVELY “EXHIBITION PARTIES") BE LIABLE TO THE EXHIBITOR/SPONSOR OR ANY THIRD PARTY HIRED BY OR OTHERWISE ENGAGED BY THE EXHIBITOR/SPONSOR FOR ANY
LOST PROFITS OR ANY OTHER INDIRECT, SPECIAL, PUNITIVE, EXEMPLARY, INCIDENTAL OR CONSEQUENTIAL DAMAGES, INCLUDING ATTORNEYS' FEES AND COSTS, ARISING OUT OF THIS APPLICATION AND
CONTRACT OR CONNECTED IN ANY WAY WITH USE OF OR INABILITY TO USE THE SERVICES OUTLINED IN THIS APPLICATION OR FOR ANY CLAIM BY THE EXHIBITOR/SPONSOR, EVEN IF ANY OF THE EXHIBITION
PARTIES HAVE BEEN ADVISED, ARE ON NOTICE, AND/OR SHOULD HAVE BEEN AWARE OF THE POSSIBILITY OF SUCH DAMAGES. EXHIBITOR/SPONSOR AGREES THAT EXHIBITION PARTIES' SOLE AND MAXIMUM
LIABILITY TO THE EXHIBITOR/SPONSOR REGARDLESS OF THE CIRCUMSTANCES SHALL BE THE REFUND OF THE EXHIBIT BOOTH FEE. THE EXHIBITOR/SPONSOR AGREES TO INDEMNIFY AND DEFEND THE
EXHIBITION PARTIES FROM ANY CLAIMS BROUGHT BY A THIRD PARTY HIRED BY OR ENGAGED BY THE EXHIBITOR/SPONSOR FOR ANY AMOUNT BEYOND THE EXHIBIT BOOTH FEE. FURTHER, EXHIBITOR/SPONSOR
ﬁTGSRETETSOTRUNE/%:{SAFLELEéTATI\?g'[\,!EEITSSFEES AND COSTS INCURRED BY EXHIBITION PARTIES ARISING OUT OF OR IN ANY WAY RELATED TO THIS CONTRACT. EXHIBITOR/SPONSOR SHALL BE SOLELY RESPONSIBLE FOR

19. New for 2025. Exhibit booth personnel are required to stay at the conference hotel for their staff hotel rooms for the duration of the meeting.



Dedicated Exhibit Hours
(subject to change)

Exhibitor Move-In
Thursday, October 16
2:00 PM - 8:00 PM

Exhibit Hours Friday,
October 17 7:00 AM -
7:00 PM

Saturday, October 18
7:00 AM - 1:30 PM
Exhibit Move-Out

Saturday, October 18
1:30 PM - 3:30 PM

Questions about sponsorship or exhibit space?
Contact info@aahcm.org.

Sheraton New Orleans
A central location near the French Quarter. The hotel is
on Canal Street, New Orleans, steps from the CBD,
Bourbon Street, Harrah's Casino and the Superdome,
close to Smoothie King Center and the cruise port.

We will see you at the conference hotel!
Make your room reservations early.

rA\AHCM

AMERICAN ACADEMY OF info@aahcm.org o 6728 Old McLean Village Drive

HOME CARE MEDICINE
www.aahcm.org McLean, VA 22101
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